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MASTERKOOL (KOOL)

much-less power than air condition.
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is a Leader of Innovative Cooling Solutions using water
evaporative cooling technology to create cool-air; consuming
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Ozone & Others,

Industrial & 45,554,771 , 11% .
Ventilation Fan, Services,Event,

13,136,628 , 3% 37,467,849 , 9%

' - Other Income,
Misting, 14,107,015 S ‘ 7,836,077 , 2%
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Energy Saving and Environmental Protection Solutions
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116,432,781.80,
28.74% Retall
(Modern
trade&Dealer),
185,989,569.48 ,
45.91%

Corporate
(Direct,Event,
Ozone,Service),
102,719,575.89,
25.35%
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Export,

116,432,781.80, Modern Trade,
142,633,321.98,

43,356,247.50,
10.70%

Corporate,
102,719,575.89,
25.35%
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Statement of
Comprehensive (01.01.17 (01.01.16 % (01.01.15 (01.01.14
Income (MB.) -30.06.17) -30.06.16) -31.12.15) -31.12.14)

TOTAL SALE -39.26%

Financial Performance

Other Revenue 94.00%
Total Sales -38.46%
COST OF GOODS SOLD -31.34%
GROSS PROFIT -50.24%

SELLING EXPENSE 16.05%

ADMINISTRATION
EXPENSE

EBIT . . -112.25%

2.83%

INTEREST EXPENSE : 85.07%

~

-102.27%
NET PROFIT -118.22%
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m 2016 =2017
8,406,171,932.18 -15%

7,137,360,731.24
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-17%

1,080,569,052.86
901,128,046.20
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Long Term Goal

e The leader in its field of evaporative air cooling with its best cooling efficiency.

Retail Channel

* ModernTrade, Dealer and Online Channels are expected to continue growing; but lower
margins are foreseen.

Corporate Channel

¢ Continuing growth in the market as the expert in the field.
e Longer sales cycle; but creating monthly recurring revenues.

Export Business

e Export-driven to ASEAN Countries
« Shifting market forces to Southern Hemisphere during Thailand’s off-season.
e Strengthening capability of existing agents.

—
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Management challenge of Management challenge of

market competition

seasonal products

Risk management planning Risk management planning
. Focusing on unseasonal . Cost reduction
products and services of . Cost control
INGREEN

. New product innovation for
non-seasonal sales
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Email : benjarat@masterkool.com
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MIANN 02-953-8800 sl 400, 401
Emalil : comsec@masterkool.com, csoffice@masterkool.com
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