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MASTERKOOL

MASTERKOOL (KOOL) is a Leader of Innovative Cooling Solutions using water evaporative
cooling technology to create cool-air; consuming much-less power than air conditioning system.
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MASTERKOOL

Annual Sales Comparison
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MASTERKOOL
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MASTERKOOL

Direct Sales,
195,892,729.90,
36.38% , . SE—
Export,
105,551,572.15,
19.60%
Modern Trade,
- 173,990,338.96,
. 32.31%
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MASTERKOOL

Statement of
Comprehensive Income %
(Million Baht)

538.46 881.43 -38.91% 636.41 458.65
14.89 7.56 96.96% 4.37 4.84
553.35 888.99 -37.76% 640.78 463.49
401.37 570.51 29.65% 373.01 260.36
151.98 318.48 -52.28% 267.77 203.13
153.49 139.31 10.18% 180.87 113.69
0.59 20.00 -97.05% 0.39 7.05
-88.44 86.99 -201.67% 8.03 31.40




MASTERKOOL

290.71

199.59

143.13
o 128.41

63.02

216.56

105.55

ModernTrade

Corporate Dealer
M2016 12017

52.76

Export

Service & Event
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MASTERKOOL

duarneaau'lasiu

sznd'lne fudiassau

AMNElanTaugvlangnana
nauvantdeau AEC wagavlssing

WaauuazWaanlatduizanuagoge
1 a [~4
TunguedasldiWdavadanludssing

dua Uszritdanaveu uay

SAENAILINADN

— Hunszuadfuun Tiuduinge

— seuulalaudviiquaviaase

aarawaanlatduilanaueadidnunn
NgAnue £ 131 66% laigdn 16%

£19'1441 “puea1a” (Brand Leader)
NnAaaanlunarawaaunlaciiu

fuArauadvdssdnannrvinanuiiulis

uInsulyd
aaulandileyn aamNuLdasgna

16




MASTERKOOL
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MASTERKOOL

Functional
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CLEAN « MODERN « SIMPLE

MASTERIKOOL

18




MASTERKOOL ]

\\ n;'ul'ﬁ'ﬂ\lo:lsm'u
sy

€« C | ® Livnonsu | shop.masterkool.com/index.phy tore=thailand&__ft tore=eng| | &

= HUHEN aud - Usfudu sy andikandoo Gadoisy

v N PR — £ i

doauloifu §u MIK-70EX woaulofu §u MIK-55EX woaulofu §u MIK-14EX

gm e !m

MASTERKOOL W O fm.  Om.
1SUlREN e

P e SR LS T YT 4u MIK-28EX woauloidu (s:uudads) u



C:/Users/jariyaporn.MASTERKOOL/Desktop/Pending2/Masterkool- TVC_MASTER_26.02.18mp4.mov
C:/Users/jariyaporn.MASTERKOOL/Desktop/Pending2/Masterkool- Online Film_MASTER_26.02.18mp4.mov

B

VA [ AR /1 ]
{ LS “ > -
) o £ e
/ Sl U Sl RN

RISK MANAGEMENT
v

=

-
= >

~
‘&
=




MASTERKOOL

Management challenge of Management challenge of

Seasonal products Market competition

» Focusing on unseasonal

products and services of

Developin
INGREEN eveloping

COMPETITIVE ADVANTAGES

« NEW PRODUCT innovation

« Branding
for non-seasonal sales

« Cost management

«  Wider distribution in the
SOUTHERN HEMISPHERE
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uvaNILYAITOU vinnanyada

Ms. Benjarat Hattacharnchai
NahaATTuNTHIANITRN LU TURLATLIU
Phone:  02-953-8800 ext. 618

Email: benjarat@masterkool.com

uvaiRaANT aisznalng
Ms. Mallika Trakoolthai
AFTUATUINITLRLLRUIUATLIEN
Phone : 02-953-8800 ext. 401
Email: comsec@masterkool.com

AN QI
Ms. Jariyaporn Akkarawong

WU IUNITUTEN
Phone : 02-953-8800 ext. 400
Email: csoffice@masterkool.com
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